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ECB presents 100-ball domestic game for
both men and women

ECB today presented its proposed approach for the new eight-team domestic
competition - starting in 2020 - to Chairmen and Chief Executives of the
First-Class Counties and MCC.

The competition will be based on the simple format of 100 balls for each
team.



Featuring aligned competitions for both men’s and women’s teams - sharing
a common format, brands and identities in their own leagues - it
received unanimous support at today’s meeting at Lord’s and from the board
of the new competition.

Supporting the aims of the game-wide strategy of Cricket Unleashed, the new
100-ball format will meet key aims for the new competition, including:

The 100-ball concept has also been discussed and supported by the ECB
Board, the representative T20 Development Group and ECB’s T20 Governance
Group and will now be further developed. It has been welcomed by
broadcasters and player representatives – both men and women – have been
consulted.

ECB’s Chief Executive Officer Tom Harrison said:

“This is a fresh and exciting idea which will appeal to a younger audience and
attract new fans to the game.

“Throughout its development, we have shown leadership, provided challenge
and followed a process. We will continue to do that as the concept evolves.

“Our game has a history of innovation and we have a duty to look for future
growth for the health and sustainability of the whole game.

“There are 18 First Class Counties, playing red and white ball cricket, at our
core and these Counties and competitions will be supported, promoted and
benefit from the game’s growth.”

ECB Chief Commercial Officer, Sanjay Patel, MD for the new competition,
said:

“The development team has had strong support and encouragement in its
conversations to date and it’s time to take the concept wider as we build the



detail.

“This is 100-ball cricket, a simple approach to reach a new generation. Based
on fifteen traditional 6-ball overs, the other ten balls will add a fresh tactical
dimension.

“Crucially, this will also help differentiate this competition from Vitality Blast
and other T20 competitions worldwide, maintaining our game’s history of
successful innovation.

“The players and our valuable broadcast partners under the new TV
partnerships from 2020-24 are vital to the success of this competition and
they will see the energy, excitement and simplicity of this approach.”

Clare Connor CBE, Director of Women’s Cricket at ECB, said:

“Our World Cup win at Lord’s last July showed what’s possible in terms of our
sport reaching a new, younger and more diverse audience.

“Kia Super League has had a huge impact on participation, player
development and the profile of our game. It was a big investment and a bold
decision by the Board and paved the way for this next stage of growth.

“To build the women’s and men’s competitions and identities together, side
by side, is a prospect that few sports ever have and will give us greater reach,
scale and prominence.

“It will attract more women and girls to the game, ensure that cricket reaches
and entertains more families and give our players an exciting stage upon
which to display their talent.”

- ENDS -



Notes to editors

1. March 2017 - An extensive consultation period, which included
discussion and debate with the First Class Counties and wider
game, regular updates from the T20 development team and
detailed presentations by independent experts, culminated in a
presentation to all 41 stakeholders.

1. April 2017 - ECB announced plans to create a new domestic
competition after winning formal approval from its members for
the necessary change to the Board’s Articles of Association. The
ECB’s 41-strong membership approved the proposal by an
overwhelming majority of 38-3.

1. June 2017 - The new competition forms part of ECB’s new media
rights agreement with Sky Sports and BBC from 2020-24 and will
complement the existing Vitality Blast competition. It will
feature 36 games played over a 38-day summer window with
four home matches per team. All matches will be televised.

1. February 2018 - Acting on recommendations made by the Host
Venue Panel, the ECB Board awarded hosting rights in the new
competition to eight venues: The Ageas Bowl, Edgbaston,
Emerald Headingley, Emirates Old Trafford, Lord’s, SSE Swalec
Stadium, The Kia Oval and Trent Bridge.

1. March 2018 - ECB announced the formation of a New T20 Board
as the next stage in the development of the competition. Acting
in an advisory role to the ECB’s main Board of Directors, the
eleven-strong body has sub-committee status and oversees the
design, implementation and all operational aspects of the new
competition.

You'll find all ECB Media Releases and associated resources on our Newsroom
>

https://www.ecb.co.uk/about-us/media-room#/
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